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Abstract

The article analyzes the problems and prospects of development of tourism as a 
part of the Ukrainian-Polish cooperation. Attention is paid to the differences in 
the tourist traffic between the Ukrainian and Polish border areas. The priority 
trends in the development of tourism within the context of the Polish-Ukrainian 
relations have been analyzed.
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Introduction

For many countries in the world, tourism is the most profitable industry that 
develops dynamically and is the main source of budget revenues. Tourism 
directly affects and stimulates the development of almost all branches of 
the economy, such as industry, trade, construction, transport, agriculture, 
household services, small and medium business, acting as a catalyst of social 
and economic development of the country. According to the World Tourism 
Organization, the 21st century is becoming the century of tourism. According to 
the UNWTO World Tourism Barometer, the number of international arrivals in 
2015 increased by 4.4% compared to the previous years.

Experts predict that tourism industry will grow rapidly in the third millennium. 
And it is quite natural, especially, if we take into consideration that at the 
present stage of development, the human society has transformed from the 
society of productivity and well-being into “the society of free time”, therefore 
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travelling and tourism have become important, essential and necessary 
categories for a large number of people of our planet.

The current stage of the world tourism industry is characterized by a constant 
growth of travel volume, boosted by the competition among regions and 
countries, where tourists stay. At the same time, Europe remains the most 
popular destination among tourists and travelers. 

Poland plays a special role for Ukraine in establishing cultural, scientific, 
industrial and tourist-and-recreational relations among the countries, which 
are new EU members. The new model of bilateral relations provides for the 
development of cooperation in all spheres of life. Taking account of the current 
economic and managerial reconstructive moments, the leading element 
in the functioning of this model is designed to the border regions, which are 
characterized by their favorable geopolitical position and significant economic 
and recreational potential. The development of international tourism has 
positive trends, and the development of Ukrainian-Polish cooperation in this 
area is boosted, also,  by the available common potential.

International tourism is associated with many factors influencing its 
development. Specialists divide them into static and dynamic. Static factors 
include the climate and geography. Dynamic factors include political-and-legal, 
economic, cultural, socio-demographic factors and the latest technologies. 
Political-and-legal factors, for example, are related to the state’s attitude to 
the tourism development, which consists in passing the laws and regulatory 
acts that may stimulate or regulate the development of international tourism. 
Economic factors are linked to the state of the economy in the country; when 
the economy is steadily growing, then the citizens’ interest in international 
travelling grows and the volume of investments for the construction of tourist 
accommodation facilities and the development of tourist infrastructure sectors 
increase.

In its turn, international tourism is divided into:
– inbound tourism, which means travels within Ukraine by persons, who do 

not permanently reside within its territory; and
– outbound tourism, which means travels by Ukrainian citizens and other 

persons, who permanently reside in Ukraine, to other countries.

At present, the development of inbound and outbound tourism is affected by a 
number of factors, particularly, by the unstable political and economic situation 
in Ukraine and in the entire world in general.
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International tourism within the context of Polish-Ukrainian relations

The following trend can be seen in the development of outbound tourism 
within the framework of the Polish-Ukrainian relations:

1. Difficulties in getting a visa1. Here one may take account of the fact that 
organized tours to Poland last in most cases 2 to 4 days, and preparing 
documents and issuance of the visa takes 2-3 weeks. The complexity of 
the documents for submission to the consulate (apart from the standard 
documents, such as the original travelling passport, a copy of the internal 
passport, one must submit a certificate from the work place with wages 
or salaries broken down by months for the last 6 months and the bank 
statement of the account balance and cash flow for the last 6 months) 
should be taken into account. The cost of most of the tours to Poland is 
approximately 65-100 Euros for adults and the cost of the consular fee for 
processing documents is 35 Euros plus  the visa center service fee of 22 
Euros (that is, the visa cost is almost equal to the cost of the tour, including 
travelling and accommodation).

2. Concerning coach tours, an increasing trend of specialized tours to Poland 
lasting longer than 5 days is evident, when the focus is not on Poland as 
the main destination, but where Poland serves as a transit point on the 
way to France, Germany, etc. For example, considering the tour “The 
French spirit!”, which includes the city of Lviv – Wroclaw – Berlin – Paris 
– Versailles – Disneyland – Normandy – Prague – Krakow – Wieliczka – 
Lviv, you can see that the stay in Poland is maximum 2 days out of 6. As 
for weekend-tours, more focus is placed on Krakow and Wieliczka (for 
example, the tour “Weekend in Krakow”, which includes Lviv – Krakow 
– Wieliczka – Zakopane – Lviv). This year, more tours to other cities of 
Poland (Lublin, Warsaw, Lodz, Gdansk, Gdynia, Sopot) appear on the 
tourist market. For example, the tour “Virtuosic Krakowiak!”includes the 
cities and towns of Lviv – Warsaw – Gdansk – Gdynia – Sopot – Torun – 
Zamosc – Lviv (see Table. 1).

Today, spending holiday in Poland is mainly based either upon day-off tours or 
upon tours using own transport, as well as upon mountain skiing, that is, there 
is little emphasis on other types of tourism.

1  Prior to changes in immigration regulations in June 2017 [editor’s note].
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Table 1. Coach tours to Poland [4]

No Tour (route) Days Departure dates Fare

1. Week-end in Krakow!
Lviv – Krakow – Wieliczka – Zakopane 
– Lviv

3 January 04, 2017,
January 19, 2017, 
January 31, 2017,

from 2074 
UAH

2. Week-end in Warsaw!
Lviv – Lublin – Warsaw – Zamosc – 
Lviv

3 January 03, 2017,
January 12, 2017, 
January 26, 2017

from 2160 
UAH

3. Desirable Week-end
Lviv – Lublin – Warsaw – Krakow –  
Wieliczka – Lviv 

4 January 05, 2017,
January 19, 2017

from 2074 
UAH

Taking account of the unstable economic and especially political situation in 
Ukraine, the number of foreigners, who visit Ukraine, is declining every year; 
the number of foreigners who visited Ukraine in 2015 decreased in comparison 
with 2014 by 2.2%. Due to the visa regime and sharp currency fluctuations, we 
can observe a 4.8% decrease in the number of citizens of Ukraine,who traveled 
to Poland in 2015, as compared to 2014 (see Tabl. 2). 

Table 2. The countries, which had been most frequently visited by Ukrainian citizens in 
2013-2015 with the travel purpose “Tourism” [7]

No Country

Number of Ukrainian citizens who travelled 
abroad with the travel purpose “Organized 

tourism”, persons
Comparison of 

2015 to 2014, (%)
2013 2014 2015

1 Turkey 62811 35999 36271 -00,7
2 Egypt 38669 24864 22365 -10,0
3 Greece 17650 18182 19070 +4,8
4 Austria 14081 11639 11068 -4,9
5 Belarus 20239 11592 20631 +78,0
6 Poland 31905 10878 10346 -4,8
7 Israel 17963 10837 8644 -20,2
8 UAE 10493 9413 14711 +56,3

The neighboring country Poland is almost never associated by an average 
Ukrainian citizen with a touristically attractive place due to historically 
distorted stereotypes, lack of quantitative and qualitative information on the 
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cultural diversity of Poland and the affinity of cultures. As an exception, Krakow, 
Warsaw, Wroclaw and some winter mountain resorts are of interest for a 
specific category of wealthy Ukrainians.

The following trends are observed in the inbound tourism development: 
– the reduction in the number of tourists in 2014-2015 due to the unstable 

political situation in the country;
– a large number of Polish tourists come to Lviv for weekend tours given the 

proximity of the border; most of these tourists are not organized by travel 
agencies for these tours, but use their own organization (own transport, 
guides and direct hotel booking);

– in organizing these tours for tourists from Poland, the focus is placed upon 
visiting Lviv (the historical part of the city, the Lviv Opera House and the 
Lychakivske Cemetery). Very rarely Polish tourists visit the Carpathian 
Mountains , the central or southern part of Ukraine, that is, the potential 
is not used to the full. Generally, Polish tourists know very well Lviv, the 
Town of Zhovkva, the castles of the Lviv Region; practically very few Polish 
tourists travel in the mountains of the Lviv Region or to small tourist towns;

–  in the cooperation between Ukraine and Poland in the area of tourism,  
the potential of medical, environmental, spelunking etc. tourism is used 
not enough.

According to the Tourist Information Center of Lviv, tourists from Poland 
ranked first in 2015 by geography of the visitors – 43% (see Picture 1.1).

Figure 1.1 Geography of the visitors [7]

International tourism within the context of Polish-Ukrainian relations
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The border region and tourist-and-historic towns and cities of Ukraine and 
Poland are promising in terms of the formation of specialized topical centers 
of tourism: pilgrimage and sacral tourism, castle tourism, historical heritage 
tourism, agro-tourism and eco-tourism, therapeutic-and-recreational tourism, 
mountain skiing tourism and attraction and cognitive-and-cultural tourism. 
With such resources available, the revenue from tourism should become a 
strategic resource for the development of both the border regions and the 
partnering countries in general. owever, the tourism potential of the Ukrainian-
Polish borderland is used only by one third. According to experts’ opinions, the 
shortfall makes up about 10 billion dollars per year on both sides of the border. 
Although due to its geographical location, high quality natural environment, 
diversity of cultural / architectural monuments, tourist destinations and 
services, the borderland region has the potential to become touristically 
attractive throughout the whole year.

Tourist experts are well aware that an effective tool in the international tourism 
marketing is the cooperation at the level of states and organizations to create a 
single tourism product. And there is no doubt that Ukraine and Poland should 
use the geopolitical situation of the trans-border region and jointly attract 
tourists.

Conclusions

Prospects of the Ukrainian-Polish cooperation in the area of tourism are quite 
broad. The trans-border cooperation within the Ukrainian-Polish borderland 
in the area of tourism will help to: improve the image of the border regions; 
boost the infrastructure development; increase the employment; improve the 
quality of tourist services for all tourists; deepen direct partnership between 
tourist companies and organizations at both the borderland and national 
level; strengthen the competitiveness of tourist products due to the offer 
increase, diversification of types of tourist products and formation of complex 
joint cross-border tourism products; study and implement other countries’ 
experience for the regional regulation and promotion of the tourist industry; 
establish contacts with foreign representations, public organizations, etc.
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