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Abstract

Formation of an integrated strategy to attract foreign investment at the regional 
level through regional marketing is not only effective lever for development 
of certain areas, but the full realization of the economic potential in general. 
In the article the attractiveness of the Carpathian region to investment and 
competitiveness; uncovered tourist and recreational attraction and its benefits 
among other regions of Ukraine are analyzed. The state and problems of 
investment development of the Carpathian region of Ukraine are described. 
This topic is relevant because the economic situation that has developed now 
in Ukraine, complex, and investment is extremely important for the economy of 
our country.

The article deals with the characteristics of modern investment processes in 
tourist and recreational complex in the Carpathian region and formulated the 
basic directions, principles and objectives of the investment management of the 
region.

The country has not investigated all matters concerning the theoretical and 
methodological foundations coordinate the development and revitalization of 
enterprises of the tourism industry. There is no single approach to developing 
methods of zoning recreational areas in the region, neglected areas of 
investment coordination mechanisms providing recreation and tourism 
management processes and modeling TRC region. The purpose of the study is 
identifying areas and principles to attract investments in the development of 
the tourist complex Carpathian region.

Determined that the Carpathian region has great potential multi belonging 
to important structural elements of the spatial equity.Formation of policy for 
investments in the recreational area of   the Carpathian region, increasing its 
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competitiveness involvesconsideration of environmental, social, economic and 
cultural its features.
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Problem setting

Ukraine’s integration into the global social and economic relations determines 
the need for market reforms, based on increasing of economic independence 
of local systems as well as the use of their travel, labor and material resources 
as a regional competitive advantages.A precondition for the development of 
any branch of the national economy is its priority determination by the state 
and investment support of development. Art. 6 of the Law of Ukraine “On 
Tourism” declares that the State proclaims tourism as one of the preferred 
directions of the economy and culture development and creates conditions 
for tourism activities. One of the priorities of the state policy in the field of 
tourism is to ensure the development of recreation and tourism as a highly 
profitable sector of the economy of Ukraine, to encourage domestic and foreign 
investment in the development of the tourism industry, creating new jobs. In 
conditions of transitional economics the state is unable to adequately provide 
the development of the recreational sector with its own resources. Therefore, 
it is reasonable for the state to operate as a guarantor in attracting private 
investment and its protection.

The researches of recreational and tourist complex of Transcarpathian region 
and the Carpathian region on the whole are represented by the works of such 
scholars as M.I. Dolishniy, O.I. Hulych, L.S. Hryniv and N.M. Gerasymchuk, V.I. 
Matsola, V.S. Kravtsiv and others. However, the above investigations address 
mainly the general characteristics of natural and recreational resources of 
the region without paying proper attention to its qualitative and quantitative 
characteristics. 

Presenting the main material

According to all major international organizations (e.g. UNWTO, WTTC and 
OECD), tourism is one of the most important and influential economic sectors 
of the 21st century. It is anticipated that tourism, in terms of its economic 
importance is similar to the car manufacturing or oil industry. By quantitative 
measures, e.g. number of visits, total expenditure, employment, tourism really 
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is a significant industry, however, by its complex impacts on the socio-cultural, 
natural and economic environment, it can be rather twofaceted. 

Investment attractiveness – a combination of objective and subjective 
conditions that promote or hinder the investment process of the national 
economy at the macro, meso and macro levels [6].

The Carpathians are located in the most visited region of the world. Europe 
accommodates 54.8% of all international travelers. During the last 10 years the 
Carpathian countries could improve their role in international tourism from 
receiving 87.9 million to 111.6 million in 2012. Central and Eastern European 
countries attract 20% of all international travelers to Europe. It is estimated 
that the actual Carpathian region (i.e. considering only those regions and 
counties that are geographically located in the mountain range) receives app. 
45 million overnight stays (including domestic and international travelers) per 
year [9].  

The tourism offer is highly diverse in the Carpathians. The mountain range 
offers approximately 1.5 million beds for domestic and international tourists. 
Mountain and nature tourism is important in almost all countries. The 
Carpathians play a crucial role in the positioning of Romania, while there are 
very structured and sound information labeled with Carpathian Mountains in 
Slovakia. In Serbia, and the Ukraine, the Carpathians are among the must see 
destinations.  

The Carpathian region provides some of the Europe’s cleanest streams and 
drinking water supplies and harbours Europe’s greatest reserve of pristine 
forest. The area represents a unique composition of ecosystems with an 
exceptionally high biological diversity. Relatively small population densities, a 
considerable number of large forests have allowed a rich and diverse flora and 
fauna to exist in the Carpathians. The Carpathians have remained one of the 
most important refuges for many plant and animal species, playing a significant 
role in the preservation of biological diversity in Europe [2]. 

Travel to mountain ecosystems is increasing at a rapid pace globally. Growing 
numbers of tourists are attracted to the clean air, unique landscapes and 
wildlife, scenic beauty, rich culture and heritage, history, and recreational 
opportunities that mountain destinations offer. The Carpathians have wide 
range of tourism and leisure amenities to offer, e.g [9]. 

– Rural tourism is a basic product of the mountain regions. The agriculture 
and authentic culture of the village life as a main product in most parts of 
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the Carpathians and the slow movement (especially slow food) has also 
been gaining popularity.  

– The cultural heritage of the area is very rich, with several UNESCO 
acclaimed World Heritage Sites, numerous listed buildings and cultural 
traditions and events. 

– Geotourism is a relatively new form of tourism, which has become one of 
the most potential alternatives uses of natural sites. 

– Skiing on several slopes of the Carpathian Mountains. 
– Adventure tourism becomes a product to attract young, high spending 

travelers. 
– Ecotourism is particularly interesting in and around protected areas, 

where visitor centers, educational paths are developed. 
– Health tourism is an important issue in every country, such as climate and 

thermal water based hydro/balneotherapies. 

Several Carpathian countries have already built on their rich natural assets in 
tourism communication: Poland uses ’The Natural Choice’ slogan; in the logo 
of Romania the Carpathians are resembled; in Hungary, 2007 was the ‘Year of 
Green Tourism’, and from Poland (through Austria) to Romania they refer to 
themselves as ‘The country in the Centre/Heart of Europe’ [9].

The Carpathians are currently home to an estimated 18 Million people. The 
region is shared by seven Central and Eastern European countries, five of which 
have already joined the European Union (EU). This increases the possibilities 
of sustainable development based on the rich natural, environmental, cultural 
and human resources of the region. Ties linking the Carpathian countries are 
noticeable in languages, music, similar tales, the characteristic small towns 
situated at the foothills of the range, their architectural styles, etc.  

Looking at historical information, many of the areas in question have deeply 
rooted in a common heritage, e.g. Southeastern Poland and Czech Republic, 
Slovakia, Western Ukraine and Hungary have cultural and political traditions 
associated with Austro-Hungarian spheres of interest and trading partnerships. 
In the majority of those border regions, there are several environmental groups 
being involved in the process of sustainable (tourism) initiatives. They have 
built their own international networks and institutions, which are integrated 
into the cross-border activities through personal contacts, workshops and 
projects. Many of the initiatives were supported by EU funds, such as PHARE or 
INTERREG [9].
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The Carpathian mountain system is unique at both the European and the global 
scale. It forms one of the very last regions in the center of Europe particularly 
rich in great beauty of natural resources, due to its wide diversity of landscapes 
and vegetation types, traditional cultural landscape and forms of land use as 
well as a rich and diverse folklore [3].

Next, the comparative SWOT analysis is conducted to analyse main factors of 
development. The main strengths, weaknesses, opportunities and threats for 
Carpathian region are discussed.

Table 1. SWOT analysis of the Carpathian region [9]

Strengths Opportunities

– Strong natural and cultural assets, 
which are not yet well-known and seen 
‘exotic’. 

– Widespread pristine environment, 
i.e. nature is still untouched which 
can be attractive to guest from (over) 
populated and polluted urban areas. 

– The relative underdevelopment is an 
advantage since the Carpathians seems 
and feels natural and not artificial. 

– Traditional and rich culture and 
heritage (e.g. languages, folk and 
culinary art, events). 

– The ‘new destination’ status makes 
prospective visitors curious and 
interested. 

– Natural beauty of the landscape. 
– The natural and cultural assets are 

multiseasonal. 

– Various EU funds are available in 
EU member countries and non-EU 
countries in the form of (not only) 
cross-border co-operations. These 
funds, according to the priorities of the 
national development plans, supported 
tourism, infrastructure and social 
developments, although in various 
cases and countries the use of these 
funds was not fully explored. 

– The efforts and initiatives of NGOs are 
very much focusing on conservation, 
preservation and development of 
natural areas and local heritage. 

– Since trips in general are getting 
shorter, it can be expected that people 
visit other places rather than the far 
distance coastal areas, such as new 
destinations in mountains or inland 
lakes. In this budget air travel definitely 
can and does play significant role. 

The analysis of the investment attractiveness of the Carpathian region of Ukraine
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Strengths Opportunities
– In most areas local and regional 

(tourism) organization networks being 
developed and are in operation. 

– Good location in terms of international 
tourism. 

– Growing accessibility (considering 
regional airports). 

– Attractive price/quality ratios of 
services. 

–  Availability of nature and adventure 
tourism services, e.g. skiing, nature 
trails.

– All of the Carpathian countries, to 
different degrees, are considered as 
economies in transition, which directly 
effects domestic and international 
tourism (e.g. in terms of frequency of 
trips and spending power). 

– In Europe the demand for responsible 
tourism grows, which is a key market 
generating factor for the Carpathians. 

– The travel and tourism industry show 
more interest in sustainable practices, 
especially, if these can be translated 
to higher financial returns and/or 
decreased costs. 

–  There is only little use of 
complementary attractions and 
services that can provide support for 
new tourism product developments 
complementing natural and cultural 
assets.

Weaknesses Threats

The Carpathians, yet, can be seen as a 
geographical region and not a destination. 
– High seasonality of tourism demand 
–  Tourism marketing and targeting is 

not always focused and not in every 
country or destination which leads 
unspecified brands 

– Lack of maintenance of already existing 
services and facilities. 

– Ukraine is not yet members of the 
EU, cross-border entry and various 
other administrative issues make 
coordination difficult. 

– Monitoring and assessment of 
developments are rarely implemented. 

– Existing tourism product supply (skiing, 
snowboarding, mountain climbing, 
trekking, bird-watching, hunting, 
fishing, rafting, parachuting, spas, city 
visits, festivals, events, gastronomy, 
(folk) traditions) is a great baseline 
for sustainable tourism, though the 
impacts should be monitored, the 
quality should be controlled, and 
sound development is needed. Without 
integrated planning developers will 
want more locations to be involved and 
to have more visitors, which leads to 
more intensive use of resources.  
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Weaknesses Threats

– Infrastructure system is 
underdeveloped, which makes 
tourism access very difficult. However, 
infrastructure development should take 
place to increase the quality of life for 
locals, and then, for tourists. 

– Lack of necessary skills, knowledge 
and experience in sustainable 
practices among entrepreneurs, local 
communities and governmental sector. 

– Quality of services varies and is not 
reliable. 

– Lack of trustworthy and comparable 
data on tourism and related fields at 
Carpathian level. 

– Lack of image is an opportunity, since 
a brand new image can be created and 
communicated. 

–  The once favorable price/quality ratio 
made the region attractive, but price-
led image and competition is always 
very dangerous and not sustainable. 
Cheap prices may seem to be tempting 
for Western visitors, but it leads to 
price competition, where sustainability 
is not a priority. 

– Nature conservation and management 
are in continuous competition with 
other user activities such forestry or 
hunting. 

–  Development funds (e.g. provided 
by the EU) are used for quick-win 
economic developments not taking 
nature and culture into consideration 

–  The apathy of rural communities 
remains to be widespread  

The future of the Carpathians as an attractive sustainable tourism destination, 
which is able to compete on the international tourism market, is largely 
depending on the cooperation of all the sectors (governmental, business, non-
governmental) to plan, develop and manage activities in the region in such 
a way that the existing natural and cultural resources are maintained and 
domestic and international visitors can enjoy a great experience.   

Sustainable tourism that benefits local communities and national economies 
requires sound communication between all the involved stakeholders. The 
growing popularity of mountain areas, however, poses a potential threat 
to the health of their natural and cultural resources. The tourism sector’s 
competitiveness is closely linked to the sustainability of its base, i.e. the natural 
and cultural assets. There is a challenge in coordinating tourism infrastructure 
developments, managing tours and tourist activities to avoid impacts on fragile 
ecosystems, as well as on the communities that inhabit mountain regions. The 
sustainability of nature and culture covers a number of aspects and encompases 
a large number of stakeholders: the responsible use of natural resources, taking 
account of the environmental impact of activities (pollution, production of 
waste, pressure on biodiversity, water and landresources, etc.), the use of ‚clean’ 
energy, protection of the heritage and preservation of the natural and cultural 
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integrity of destinations, the quality and sustainability of jobs created, local 
economic fallout or customer care.

The tourist industry in the Ukraine has been hampered by a number of 
problems, including poor infrastructure, especially concerning roads, and the 
country’s international image. Tax avoidance, black trading and other form of 
illegal business dealings can also provide challenge in industries.

The following Table 2 summarises the key products, the key challenges, and 
development needs.

Table 2. Development needs of Carpathian region [9]

Focus areas
Products/services 

investors find 
interesting

What sustainable practices needed?

Rural tourism Repositioning 
the existing 
accommodation, green 
practices 

Using local materials, products, building 
authentic, green facilities, identifying 
the unique experience promises of 
“Carpathians Rural Lifestyle”

Slow movement Developing new 
agritourism networks 

Sustainable agriculture, broaden the 
Carpathian Culinary Heritage Network

Heritage tourism Hotel developments in 
(historic and business) 
cities 

Complex and balances supply of 
accommodation establishments at 
destinations; development of thematic 
roads

Geotourism Specialized tour 
operator services

Sustainable management, maintainance 
of the paths, code of behaviour for 
tourists (e.g.

Adventure 
tourism 

Specialized tour 
operator services

Sustainable management, maintainance 
of the paths, parks, code of behaviour for 
tourists (walking, horse riding, cycling/
biking)

Ecotourism Building eco, green 
lodges

Visitor management issues in national 
parks, green certification, code of 
behaviour for tourists

Baths, mountain 
healing 

Repositioning existing 
spas and developing 
new ones, using climate 
therapy as USP of 
Carpathians 

Assuring access for locals, offering local 
products, therapies, treatments
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Focus areas
Products/services 

investors find 
interesting

What sustainable practices needed?

Skiing and cross 
country skiing 

Building green lodges, 
developing ski resorts 

Sustainable Slopes

Accommodation Developing eco-lodges Eco-certification, identifying “Carpathian 
accommodation style” (architecture, 
food, additional services)

Transportation Transportation 
infrastructure (airports, 
train especially) 

Complex transportation infrastructure 
developments, zoning, identifying non-
motorized areas, villages, developing 
local public transport (eg. bus transfers)

The primary task of government in country is to incorporate the basic 
principles of sustainable development into the general planning process. 
Throughout this process, there is a need for active co-operation with the 
international governmental and non-governmental organisations (as the 
major aim is to achieve global sustainability), with the civil sphere of the given 
country, with the representatives of tourism, and with the host community. 
The representatives of the community, the civil groups, and the tourism sector 
should all be involved in each stage of the tourism development process. 
Governments should also support the assessment of the socio-cultural, 
economic, and physical impacts of tourism, since the negative impacts can be 
prevented or decreased, and the positive impacts can be encouraged.

As an example for international co-operation the Carpathian Tourist Board 
(CTB) should be mentioned. CTB was founded by the Transcarpathian Regional 
State Administrations together with private sector and local community in 
2001 under the support of TACIS Project „Support to local development and 
tourism in the Carpathian region of Ukraine”. Now it is more than 150 tourist 
companies, educational institutions and cultural organisations are the active 
members of the Carpathian Tourist Board [11].

The main objective of the Board was supposed to be supporting tourism 
development in the Carpathian region, to promote the Carpathian region 
as holiday destination and to market the tourism of Lviv, Ivano-Frankivsk, 
Transcarpathian, Ternopil and Chernivtsi regions as a whole [11]. 

The analysis of the investment attractiveness of the Carpathian region of Ukraine
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During the period from its creation CTB has published first guides about the 
region in English, Ukrainian, Polish, Russian and German languages; tourist map 
of the region, posters and post-cards. The region so far has been represented 
at more than 30 international fairs and tourist exhibition. In the year of 2003 
the first tourist-information centre was founded in Ivano-Frankivsk and 
shortly after that – network of 4 such centres in Yaremche district of the Ivano-
Frankivsk oblast, as a model for the whole region. In its communication CTB 
advertises the following attractions and products: Wooden churches; Caves; 
Lakes, waterfalls, rivers; Castles and some selected heritage sites; Skiing and 
winter tourism; Walking and cycling; Horse riding; Carpathian tram; Rural 
tourism; Mineral waters. The Carpathians are among the must see destinations 
in Ukraine [9].

The main centers of traditional culture in the Carpathian region are: Rahiv, 
Kosiv, Colomiya, Drogobic, Dolina, Verhovina (Boyky, Hutsul handicrafts 
and folk art). One of the active forms of direct involvement of foreign and 
domestic tourists in the Carpathian region of Ukraine is organizing the 
festival performances, folk festivals etc. The most famous and widespread 
ethnotouristic festivals in the Carpathians are: “Boykivska Vatra” (Dolina), 
“Boykivska Drohobychynna” (Naguevichi), “Easter in Kosmachi” (Kosmach) 
“Carpathian Vernissage” (Ivano-Frankivsk), “Carpathia” (Lviv-Truskavec), 
“Sheshori” (Sheshori), “I love the Carpathians” (village Slavske) Worldwide 
Boyko fest “Z Chistih Dzherel” (Turka) and others. The increased interest from 
tourists causing Festival and Holidays (action), dedicated to traditional religious 
and ceremonial events of Ukrainian calendar – “Easter in Kosmachi” (Kosmach), 
“St. Nicholay gift of the Holy” (Truskavets) “Great Hayivka”, “Great Carol”, 
“Christmas star flesh”, “ Verteps festival “ (Lviv) and others. Deserve attention 
of tourists vocational and craft festivals: beekeepers holiday – Boyky honey 
holiday” (Drogobich), winemakers holiday- “Red Wine” Festival (Uzhgorod), 
woodcutter holiday (NPP “Synevyr”), bakers holiday, brewers festival “Lviv 
beer” (Lviv), the festival of blacksmiths (Ivano-Frankivsk), pysanka makers 
festival (Kosmach of Kolomiya district), fishermen festival (Mukachevo district) 
and others [7].

The development of tourism in the Carpathian region is one of the leading in 
Ukraine in terms of using tourism as an economic sector is under constant 
dynamic development. The need for further effective use of historical and 
cultural potential of the region requires the development and implementation 
of systematic measures aimed at: optimization of ethnic festival movement 
involving a growing number of enterprising local communities to elaborated 
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forms of cultural events; obligatoryinvolvement of professionals in planning 
and designing such measures in order to increase their competitiveness in 
the domestic market tourism products, expansion of cultural events as part of 
cultural tourism, the support of the cultural heritage in good material condition, 
empowering their use in particular in order to attract. 

Studies have confirmed that ethnotourism is promising innovative segment 
of domestic tourism in Ukraine. Carpathian region – an important component 
of ethnic and cultural landscape of the country: there is a revival of forgotten 
traditions, rituals, customs, handicrafts and crafts. This positive effect of 
ethnotourism allows local communities, local people to obtain additional 
material benefits and not to forget their traditions. However, it’s necessary 
to create conditions for the further development of ethnotourism, promoting 
it in Ukraine and abroad, to prevent its complete destruction, especially in 
the context of globalization – that these principles should be based in future 
development of ethnotourism in the Carpathian region [7].

Most scholars believe that the main areas of ethnotourism in Ukraine may be 
the next one: revitalization of Ukrainian public organization “Boikovshchina”, 
“Hutsulschina” etc; involvement of different ethnotourism objects to excursions; 
innovation activities of state and municipal museums, historic and cultural 
reserves, open-air museums, private ethnomuseums, organization of ethnic folk 
festivals and celebrations as local, regional, national and international, creating 
ethnic tourist centers in Carpathian region of Ukraine, involving charitable 
(non-governmental) organizations to participate in optimizing information 
and promotional activities to disseminate information about ethnotourism 
opportunities of cells folk arts and crafts, for all media ownership contribute 
to the creation of programs to promote cultural heritage that would be covered 
ethnographic peculiarities of the Ukrainian state; to expand the content of 
local management own online resources to promote national culture. Obtained 
during the research results support the hypothesis that formed its basis and 
implemented goals and objectives make it possible to formulate the following 
conclusions, that ethnotourism is an important factor in creating the ground 
for national and cultural revival and development of the Carpathian region, 
improving the tourism infrastructure in the region, effective preservation of 
historical and cultural heritage, diversification of regional tourism product. 
With the proper approach of state and local government to address these 
problems, with permanent participation of local communities in this process, 
consider that the Carpathian region can become a leader in Ukraine not only 
by the number of tourists visiting the region, but also by the quality of travel 
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services, including ethnotourism. Given the foregoing, we can once again say 
that the scientific research helped determine that because of the huge diversity 
of conditions in our country all the suggestions and recommendations can 
be put into practice, and their practical implementation is dependent on the 
characteristics of a region, and the discussed problem is actual and requires 
further research in view of the integration process [7].

The tourism industry generates substantial economic benefits to both host 
countries and tourists’ home countries. Especially in developing countries, 
one of the primary motivations for a region to promote itself as a tourism 
destination is the expected economic improvement. 

As with other impacts, this massive economic development brings along both 
positive and negative consequences. There are many hidden costs to tourism, 
which can have unfavorable economic effects on the host community. Often rich 
countries are better able to profit from tourism than poor ones. Whereas the 
least developed regions have the most urgent need for income, employment 
and general rise of the standard of living by means of tourism, they are least 
able to realize these benefits. Among the reasons for this are largescale transfer 
of tourism revenues out of the host country and exclusion of local businesses 
and products. Still, dependency situations, i.e. when a local area or community 
depends on one activity, e.g. tourism, this can lead to rather disadvantageous 
consequences. 

Diversification in an economy is a sign of health, however if a country or region 
becomes dependent for its economic survival upon one industry, it can put 
major stress upon this industry as well as the people involved to perform well. 
Many countries, especially developing countries with little ability to explore 
other resources, have embraced tourism as a way to boost the economy. 

The seasonal character of the tourism industry creates economic problems for 
destinations that are heavily dependent on it. Problems that seasonal workers 
face include job (and therefore income) insecurity, usually with no guarantee 
of employment from one season to the next, difficulties in getting training, 
employment-related medical benefits, and recognition of their experience, and 
unsatisfactory housing and working conditions.

This Table 3 gives an indication about the richness and variety of tourism 
products that are already available and developed in the region.
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Table 3. Available tourist products in the Carpathian region [9]

Product Tourism product

Skiing 6 ski-resorts highlighted
Rural tourism strong folk culture, local products, and tasting tours
Heritage/culture cultural, historical towns, castles (eg. Mukachevo, Uzhorod) 

folk culture
Geotourism hiking, biking, caving, horse riding, kayaking
Adventure tourism rafting, balloon flights, caving 
Ecotourism mainly in national parks with well established and stable, 

providing hiking trails
Health tourism 
climatology

climatology , salt therapy at Solotvyno salt lakes

Carpathians position Highlighted among the 10 most see destination s in Ukraine 
on the website of NTO, though not supported by maps, further 
information

Natural resources

National parks, 
protected areas

19

Health tourism 
resources

mineral healing spas (eg. Lumshori)

Nature trails groomed hiking trails or signs are very rare
Biking paths organized cycling tours (mainly automobile roads)

The relative proportion of protected areas in Ukrainian Carpathians is about 
13%. This index is three times bigger than the average rate on the territory 
of Ukraine. Natural systems of Precarpathian highland and Transcarpathian 
lowland forest-meadow physiographical regions belong to the protected 
zone only for 5%, the systems of volcanic-Carpathian zone — less than for 
3%. Natural reserves of Precarpathian highland physiographical region 
are protected only for 5 % of its area, and within the territory of Bukovyna 
Precarpathians protected areas cover about 4,4% of the area [13].

National nature parks:
– Vyzhnytsya (Vyzhnytsya district)
– Hutsulshchyna (Kosiv district)
– Carpathian national nature park (Verkhovyna district and the territory 

of Yaremche town council)

The analysis of the investment attractiveness of the Carpathian region of Ukraine
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– Synevyr (Mizhgirya district)
– Skole Beskids (Drohobych, Skole and Turka districts)
– Uzhan (Velyky Berezny district)

Natural reserves:
– Gorgany (Nadvirna district)
– Carpathian biosphere(Vynohradiv, Rakhiv, Tyachiv and Khust districts)

Regional landscape parks:
– Upper Dniester Beskids(Stary Sambir district)
– Nadsyansky (Turka district)
– Polyanytsya (Dolyna district)
– Cheremosh(Putyla district).

The special recreational potential attracts foreign investments and enhances 
crossborder cooperation that contributes to economic development. 

Carpathian region has a large multifunctional potential. Development policy of 
tourism potential and improvement of competitiveness of the Carpathian region 
should become a part of not only Ukrainian cross-border development. 

Conclusion

Year after year Ukrainian Carpathians are becoming more and more popular 
place for recreation both for Ukrainian and foreign tourists. Natural and climate 
conditions, as well as historical and cultural heritage of the region provide 
opportunities for most modern types of tourism. Local tourism still has a lot 
of weaknesses which restrain it from being compared to the standards that 
are adopted in developed countries. Though steady increase in tourist flows 
and investments into local businesses stimulate the development of tourism 
industry which in turn affects both the improvement of socio-economical 
conditions of local population and the growth of economic indicators in 
Carpathian region as a whole.

The subject of many scientific discussions, round tables, seminars and discussion 
is the development direction of attracting foreign investments into the national 
economy as one of the types of foreign trade. Developing a specific strategy in 
this area is extremely important for Ukraine because it is attractive for investors 
in tourism and recreation. This is evidenced by the following factors:
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– Large unfilled niche in the market of tourist and recreational services;
– Sufficiently high qualification and the amount of labor;
– Own quality raw natural, historical and cultural resources;
– Convenient geopolitical situation in Europe;
– The existing infrastructure and the potential for its development [5].

Feature of tourist and recreational complex in terms of investment 
attractiveness is the presence of various types of resources.

The analysis of investment processes in tourist and recreational complex 
Carpathian region made it possible to identify the following characteristic of 
features:

– The existence of a large investment demand;
– The need to develop a mechanism to create a civilized market of regional 

investment and development of all its segments;
– The lack of application of algorithms implementation of investment 

projects of regional scale;
– To meet a large part of investment demand through shady business;
– Insufficient professional level managers of some enterprises of the 

tourism complex of various forms of ownership and to justify management 
decisions on investment attractiveness.

In our opinion, the main directions of regional investment management should 
be considered:

– Prioritize, given the investment needs of the tourism sector in the region;
– Focus on the considerable progress in socio-economic development of the 

region;
– Diversification of investment;
– Mobilization of investment potential of the region both in monetary and 

financial and in-kind (educational level of the population, professional 
qualification characteristics and structure of the workforce, entrepreneurial 
activity, adaptability and efficiency of regional management);

– The integration of possible sources of investment for the purpose of 
funding an integrated and comprehensive development of the tourism 
sector;

– Intensification impact on improving the investment climate and 
investment attractiveness of the region for domestic and foreign investors.

The analysis of the investment attractiveness of the Carpathian region of Ukraine
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